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• To objectively assess citizen satisfaction 

with the delivery of Village services 
 

• To set a baseline for future surveys 
 

• To compare Mount Prospect’s performance 
with residents in other communities 
regionally and nationally 
 

• To help determine priorities for the 
community 
 
 

 

Purpose 
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Methodology 
• Survey Description  

 six-page survey 
 each survey took approximately 15-20 minutes to complete 
 

• Method of Administration   
 by mail, phone and online to randomly selected sample of 

households in the Village 
 each survey took approximately 15-20 minutes to complete 
 

• Sample size: 
 goal number of surveys: 400 
 goal far exceeded: 490 completed surveys 
 

• Confidence level:  95%  
 

• Margin of error:  +/- 4.4% overall 
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Location of Survey  
Respondents 

 
 
 

Village of Mount 
Prospect 2016 

Community Survey 
Good Representation 
throughout the Village 



Bottom Line Up Front 
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 Residents Have a Very Positive Perception of the Village 
 85% are satisfied with the overall quality of life in Mount 

Prospect; only 3% are dissatisfied 
 

 85% are satisfied with the overall quality of services provided by 
the Village; only 3% are dissatisfied 

 

 Overall Satisfaction with Village Services Is Much 
Higher in Mount Prospect Than Other Communities 

 

 Overall satisfaction with Village services rated 39% above the 
East Central Regional Average, and 29% above the U.S. Average 
 

 Village rated above the East Central Average in 44 of 51 areas 
 

 Village rated above the U.S. Average in 43 of 51 areas 
 

 Top community priorities for the next 2 years:  
 Crime prevention 
 A balanced Village budget 
 Flood prevention and storm water management 



Major Finding #1 
Residents Have a Very Positive 

Perception of the Village 
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85% of Residents Are Satisfied with the Overall Quality of Services Provided by the Village, 
Compared to Only 3% Who Are Dissatisfied 



10 20% or Less Are Dissatisfied with Any of Areas that Were Rated  
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Satisfaction with the Overall Quality of Services Provided by the Village 

Village of Mount Prospect 2016 Community Survey  
Mean rating for all respondents by CBG (merged as needed) 

All areas are in BLUE, 
which indicates that 

residents all parts of the 
Village are satisfied 

Legend 
Mean rating on a 5-point scale 
 

ETC INSTITUTE 

1.0-1.8 Very Dissatisfied 

1.8-2.6 Dissatisfied 

2.6-3.4 Neutral 

3.4-4.2 Satisfied 

4.2-5.0 Very Satisfied 

No Response 
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Satisfaction with the Overall Quality of Life in the Village 

Village of Mount Prospect 2016 Community Survey  
Mean rating for all respondents by CBG (merged as needed) 

All areas are in BLUE, 
which indicates that 

residents all parts of the 
Village are satisfied 

Legend 
Mean rating on a 5-point scale 
 

ETC INSTITUTE 

1.0-1.8 Very Dissatisfied 

1.8-2.6 Dissatisfied 

2.6-3.4 Neutral 

3.4-4.2 Satisfied 

4.2-5.0 Very Satisfied 

No Response 
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Major Finding #2 
Satisfaction Levels in Mount 

Prospect Are Significantly Higher 
than National and Regional 

Averages  



Significantly Higher:                Significantly Lower:   14 



Significantly Higher:                Significantly Lower:   15 



Significantly Higher:                Significantly Lower:   16 



Significantly Higher:                Significantly Lower:   17 



Significantly Higher:                Significantly Lower:   18 



Significantly Higher:                Significantly Lower:   19 



Significantly Higher:                Significantly Lower:   20 
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Major Finding #3 
Top Community Priorities 

 



22 
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The Community Priorities That Residents Feel Should Receive the Most Emphasis Over the Next Two Years 
Are: 1) Crime Prevention, 2) A Balanced Village Budget, and  3)Flood Prevention & Stormwater Management 



23 Overall Priorities: 
23 



24 Infrastructure Priorities: 
24 



25 Community Development Priorities: 
25 



26 Public Safety Priorities: 
26 



27 Human Services Priorities: 
27 



Other Findings 
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Top Sources of Information Are:  
Village Newsletter, Village Website,  

Word of Mouth, and Local Newspaper 
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Most Preferred Sources of Information Are:  
Village Newsletter, Village Website,  

Local Newspaper, and City e-mails/press releases 
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For All Six Areas Related to In-Person Experience, Over 80% of Residents Were Satisfied,  

and Less than 10% Were Dissatisfied 



32 
For All Six Areas Related to Phone or Online Experience, Over 80% of Residents Were 

Satisfied, and 11% or Less Were Dissatisfied 
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Summary 
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 Residents Have a Very Positive Perception of the Village 
 85% are satisfied with the overall quality of life in Mount 

Prospect; only 3% are dissatisfied 
 

 85% are satisfied with the overall quality of services provided by 
the Village; only 3% are dissatisfied 

 

 Overall Satisfaction with Village Services Is Much 
Higher in Mount Prospect Than Other Communities 

 

 Overall satisfaction with Village services rated 39% above the 
East Central Regional Average, and 29% above the U.S. Average 
 

 Village rated above the East Central Average in 44 of 51 areas 
 

 Village rated above the U.S. Average in 43 of 51 areas 
 

 Top community priorities for the next 2 years:  
 Crime prevention 
 A balanced Village budget 
 Flood prevention and storm water management 



Questions? 
 

THANK YOU!! 
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